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Foreword

The idea of a national public access television channel was inspired out of frustration.

Turn on your television during an average weeknight. Just try and find a Canadian television show 
worth watching, and which isn't an import of a foreign-owned concept. You'll soon find out...

There's nothing to watch.

Unlike many Canadians, my interest in American television show is normally limited to four choices at 
any given time. My interest in French Canadian television shows is also severely limited due to the 
industry's obsession with reality TV shows and nighttime soaps, which I normally can't stand. I then 
realized I could satisfy much of my home entertainment needs through other means such as rabbit ears, 
DVDs, and the Internet. These mediums allowed me to pick and choose exactly what I wanted to 
watch, and when.

Snip! Goodbye cable TV!

Even then, I still wasn't content. Despite the huge selection of international material available on the 
Internet alone, I still wanted to watch something that I can identify with, something that could properly 
demonstrate what it means to be a Canadian. But such television shows are so rare, they might as well 
not exist at all.

That's when I decided to try something extremely ambitious (and a bit crazy), and launch my own 
television channel with the hope that I can finally watch something worth watching on television that 
would truly represent my culture and beliefs as a Canadian. So during the summer of 2006, I submitted 
my application for a Category 2 Digital Television license to the CRTC, and nine months later it was 
approved.

Now comes the hard part: making it all work. But I can't do it all by myself. This is an entirely new 
field of work for me, one in which I'll be trying all kinds of new things, many of them never attempted 
before by most of the world's television channels. It's not enough to have people of experience working 
on this project; I'll also need people whose thought processes may be slightly skewed. 

Want to give it a shot?

François Caron
President & CEO
TCPub Media Inc.
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1 – The Basics

The Canadian Public ® will become Canada’s first national public access television channel, featuring 
content created by Canadian citizens and organisations from across the country and around the world. 
The channel’s primary goal will be to broadcast the highest amount of Canadian content ever presented 
on the Canadian airwaves, possibly surpassing the Canadian content levels of Canada’s existing public 
broadcasters.

All Canadian citizens, public and private institutions, and even local community channels will be given 
the opportunity to present their creations to the entire nation and to the world. As long as the 
contributors follow a few basic rules and use some common sense, just about any material can be 
submitted for national broadcast consideration, allowing the channel to present new and innovative 
Canadian programming to the entire nation and the world.

That means all Canadians from all walks of life can participate in this endeavour. Your current level of 
experience and expertise is irrelevant. Just like it's irrelevant when you submit a video to one of those 
on-line video sites.

The Canadian Public ® will not purchase broadcasting rights to the submitted material. Instead, both 
parties will agree to a partnership where the channel will share a portion of the generated advertising 
revenue with the content providers. The channel will also claim no ownership or inherited broadcast 
rights to the provided material, ensuring the content providers will be free to pursue or abandon their 
endeavours with the channel while retaining full control and ownership over their original material and 
concepts.

The Canadian Public ® will be available free of charge to all digital cable and DTH satellite distributors 
under the condition they provide the channel free of charge to their subscribers. The channel will also 
be available free-to-air via C-band satellite, and the channel’s programming will be distributed over the 
Internet via the BitTorrent network.

The Canadian Public ® will also become an innovator in the sale of advertising spots. Instead of setting 
prices based on a show’s ratings, advertisers will battle for the available advertising spots via an on-line 
private auction site. Instead of the channel fixing the advertising rates based on ratings, the advertisers 
themselves will determine the final price of each and every advertising spot.

The Canadian Public ® is a brand new channel full of innovative and revolutionary ideas just waiting to 
be released upon a nationwide audience. We invite you all to become a part of this great adventure!
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2 – Production

In the past, trying to produce any television show was for most people a difficult if not impossible goal 
to achieve. But during the last few years, there have been some remarkable achievements in modern 
technology.

We now have access to high definition consumer camcorders available for under $1,000 which are 
more than capable of producing broadcast quality video footage. And with ordinary personal computers 
and video editing software capable of producing professional looking results in high definition, we’ve 
arrived in an era where a single individual can produce their own professional grade television show 
with minimal personnel and at minimal cost never before imagined.

What is The Canadian Public ®?

The Canadian Public ® will become Canada’s first national public access digital television specialty 
channel, specializing in television shows produced by Canadian citizens and organizations from across 
the country and around the world. The channel’s primary mandate is to promote and broadcast as much 
Canadian content as possible not only on the Canadian airwaves, but also on other distribution 
platforms such as the Internet.

The channel's revenue will be generated exclusively through the sale of advertising space. The channel 
will receive no culture based government financing whatsoever, nor collect any subscription fees from 
digital cable and satellite providers.

The Canadian Public ® will be a hybrid Canadian community channel, American public access channel, 
and a for-profit commercial television channel all rolled into a single package.

Who can participate?

Every Canadian citizen and organization from across the country and around the world can submit their 
own independently produced, full length television shows for broadcast consideration. Your production 
team can consist of friends and family, or you can be part of an existing or upcoming production 
company, local community channel, major film studio, or any organization involved in the film and 
television industry.

What’s important is that your production team’s major participants be Canadian citizens, and the 
production company (if you have one) must be owned and operated by Canadian citizens or by 
corporations that are also Canadian owned and operated. This is required in order for your production 
to be officially recognized as Canadian Content.

Being a permanent resident of Canada is not enough. You and your principal production team must all  
be Canadian citizens as recognized under Canadian law.

If you or any member of your production team are under the age of 18, we will require written consent 
from the parents or legal guardian before accepting any of your submissions.
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Will the submission process be complicated?

Our submission policy will only be slightly more complicated than the submission policy of most on-
line video Web sites. We want to make this channel as accessible as possible to the general public, and 
not bog everyone down in a bureaucratic nightmare.

Will I get paid?

Yes, but don’t expect much beyond twenty bucks unless your show becomes a success.

The channel’s goal is to pay all producers up to 40% of the estimated profit from the revenue generated 
by their show’s broadcast. What you’ll receive as payment will be determined by the popularity of your 
show with the advertisers.

The advertisers will be purchasing their air time via a private on-line auction site, bidding for the most 
lucrative advertising spots available during the broadcast of each and every show. So even if your show 
doesn’t necessarily achieve the week’s highest overall ratings, you might still receive a bigger payment 
than expected if you show is watched by any of the lucrative audience demographics.

I've already sold a portion of my show to advertisers.

This will reduce and may even eliminate your share of the revenue generated from the sale of 
advertising time through the channel. We'll need to talk this one over. 

How will you decide what goes on the air, and when?

The Canadian Public ® will maintain a strict policy of total neutrality. Neither discriminatory practices 
nor preferential treatment will be tolerated under any circumstances regardless of their nature or 
apparent good intentions of such actions. All submission will be on an equal footing regardless of the 
source. So feel free to try just about anything you can conjure up.

Your submitted show’s scheduling will be determined by the evaluation of your show’s potential 
success not only on a per-episode basis, but also as a regular running series. The shows demonstrating 
the highest potential will be scheduled during the lucrative Monday to Friday evening prime time 
hours, which will be reserved exclusively to Canadian produced television shows.

Who produces the shows?

All of the channel’s programming must be produced by the contributors, including all television shows 
produced in our future production facilities. As the channel’s revenues grow, local production facilities 
will be set up across the country in order to help growing television production teams create bigger and 
better shows.

What kind of equipment should I use?

The quality of today’s consumer electronics have evolved to the point where even the recordings from 
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low-budget camcorders are now suitable for standard definition television broadcasts. However, if 
possible, we strongly recommend you use at the very least a high definition camcorder equipped with 
an external microphone. This type of equipment could improve the quality of your productions to the 
point where they’ll qualify for high definition broadcasting, which we plan to exploit in the upcoming 
years once the bandwidth costs become reasonable.

For those who have excellent show ideas but simply don’t have access to the equipment required to 
produce them, an equipment rental service will be made available in the future. For now however, 
you’ll have to scrounge for what you need.

Who owns the shows?

The Canadian Public ® and its parent company, TCPub Media Inc., have a strict policy of owning and 
controlling absolutely nothing at all. All material submitted for broadcast consideration remains the 
property of the contributor, including all productions made using company equipment, and prepared at 
our future production facilities.

You produce it, you own it.

What can I produce? Or, what can’t I produce?

There are three basic rules.

• No explicit depictions of human sexuality, 
• No promotion of religion, 
• No promotion of hatred. 

This doesn’t mean there can’t be any reasonable discussions on these subjects. It simply means that 
your submission can’t actively promote or exploit these particular subject matters. For example, you 
can discuss issues related to human sexuality, but you can’t actually show anyone engaged in sexual 
activity. This is a public access channel, not a porno channel.

The subject of religion is already a highly explosive issue, and the active promotion of one’s faith will 
not be permitted. However, you can still discuss religion in a social or human rights context such as, for 
example, the persecution of Falun Gong followers in the Republic of China.

The promotion of hatred against any particular group will of course be strictly forbidden. Exposing and 
uncovering acts of hatred in the name of social justice however will be strongly encouraged.

There will also be a few other rules such as restricting most scenes of violence, nudity and strong 
language to adult viewing hours. Product placements will also be severely restricted due to their 
invasive nature, and infomercials will be strictly forbidden.

If you use some common sense when conceiving your show, and you respect our basic content 
restrictions, you should have no problems submitting to the channel just about anything you can 
imagine.
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What kind of show can I submit?

This is a public access channel. Follow the basic content restrictions, use some common sense, and you 
can pretty much submit anything that matches the following CRTC categories as authorized in the 
channel’s Category 2 Digital Specialty license:

1 News
2 (a) Analysis and interpretation
(b) Long-form documentary
3 Reporting and actualities
5 (b) Informal education/Recreation and leisure
6 (a) Professional sports
(b) Amateur sports
7 Drama and comedy
(a) Ongoing drama series
(b) Ongoing comedy series (sitcoms)
(c) Specials, mini-series or made-for-TV feature films
(d) Theatrical feature films aired on TV
(e) Animated television programs and films
(f) Programs of comedy sketches, improvisations, unscripted works, stand-up comedy
(g) Other drama
8 (a) Music and dance other than music video programs or clips
(b) Music video clips
(c) Music video programs
9 Variety
10 Game shows
11 General entertainment and human interest
13 Public service announcements

Did you notice what was missing from the list? Interstitials, religion, and infomercials. The Canadian 
Public ® is about entertaining and educating the Canadian audience, and not about broadcasting a series 
of short subjects, or promoting one’s faith or merchandise. Other categories not included in the license 
are formal education, preschool, and filler material.

Can I submit my own idea for a show?

You can submit an idea for a show as long as you’re fully aware that we won’t produce the show for 
you. We’ll only assist you in determining if your idea has any merit. Regardless of our opinion, you’re 
pretty much free do do whatever you want with your concept. You will personally reap the rewards or 
suffer the consequences on the outcome of your production.

Can I submit something I made for my film class?

If the copyright is in the name of the school instead of your name or your production company’s name, 
it’s possible that only the school is authorised to submit the material to the channel unless you’ve made 
prior arrangements with your school. There are a few schools in North America that require their 
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students to surrender all of their intellectual property rights to the school as a condition of registration. 
So check with your school administration before submitting any student projects.

I have the rights to an old Canadian TV show or movie.

As long as you accept being paid based on the advertising revenue generated during the broadcast of 
your material, we’ll certainly consider it especially if it was once very popular or offered something 
very unique.

I don’t want my show distributed on the Internet.

No problem. The show’s owners are the ones who decide if they want their show distributed or not on 
the Internet via live streaming and BitTorrent. This form of distribution is entirely voluntary with one  
exception (read the next item).

I can’t think of anything!

The Canadian Public ® will provide concepts for new shows at no charge which you’ll find under our 
Web site’s Show Ideas category. Since these show concepts will be under the protection of a Creative 
Commons Attribution-Share Alike 2.5 Canada license, you are free to use them at your discretion and 
even profit from them if you can, but you will also be required to license your show under the same 
Creative Commons license agreement, which means your show must be distributed on the Internet via 
live streaming as well as via BitTorrent.

If you use one of our show ideas, you’ll have to share your finished product with everyone.

I have some fantastic product placements in my show!

You have a problem.

Although it’ll be impossible to ban every single product placement from every show presented on The 
Canadian Public ®, we won’t accept a show if it’s overloaded with so many obvious product 
placements that it makes the entire show look like an elaborate infomercial. There’s already enough 
commercials on the air as it is.

I made a movie.

That alone is quite an accomplishment! If it’s really good, we’ll air it during one of our weeknight 
movie showcases.

I made a horror movie which may not be suitable during prime time.

Don’t worry! It’ll be perfect for the Saturday Night Bloodbath!

Bring a date! And a chainsaw!
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My production is not Canadian. In fact, I’m not Canadian myself. I’m from [insert country here].

For the first few months following the channel’s launch, we will accept foreign submission while we 
build a steady flow of Canadian submissions to come in. As the number of Canadian productions we 
receive increases, the number of foreign productions which we'll accept will decrease.

The goal of The Canadian Public ® is to become a true English language Canadian channel, and not a 
national broadcaster of American content.
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3 – Distribution

The Canadian Public ® is not just another Category 2 Specialty channel available to all broadcast 
distribution undertakings. If your cable or DTH satellite service lacks the resources and infrastructure 
required to launch its own local community channel, The Canadian Public ® could become your 
surrogate community channel, offering a public forum where your local community can express 
themselves on issues that affect their daily lives.

What is The Canadian Public ® ?

The Canadian Public ® will become Canada's first national public access television channel, 
specializing in content created by Canadian citizens and organisations from across the country and 
around the world. 

All Canadian citizens from all walks of life can submit their original material for broadcast 
consideration regardless if one is backed by a major production company, or one is an independent 
producer equipped with nothing more than a high definition consumer camcorder.

What's are the channel's advantages?

• No Fee-for-Carriage.

• You can offer your subscribers one more non-Canadian cable channel in their subscription 
package, and still respect the CRTC's minimum 50% Canadian channel requirement.

• Your cable company will be supporting the equivalent of a Canadian community channel 
without the need to build broadcast facilities or obtain federal broadcast licenses.

• If your cable company already has a community channel, you can submit your own channel's 
programming for national broadcast consideration.

What will be the basic contract terms and conditions?

Before committing to a contractual agreement, all BDUs will have a one-time opportunity to offer the 
channel to their subscribers for a period of thirty (30) calendar days in order to evaluate the channel's 
viability on their digital cable or DTH satellite network. This offer is applicable to all BDUs regardless 
of their country of origin, and requires nothing more than a signed document indicating your intention 
to carry the channel on your BDU for no longer than thirty (30) calendar days for evaluation purposes.

Here are the basic terms and conditions of the standard distribution contract:

• You'll be offered the channel free of charge under the condition you offer the channel free of 
charge to all of your subscribers.

• You must locate the channel within an existing block of Category 1 or Category 2 cable 
channels.
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• There must be no requirements for your subscribers to purchase any extra channels or theme 
packages in order to receive the channel.

• You'll have up to thirty (30) calendar days following the contract date or following the channel's 
launch date to add it to your channel line-up.

• Either party may cease carriage of The Canadian Public ® at any time sixty (60) calendar days 
after written notice of either party's intent to cease carriage has been delivered to the opposing 
party.

By offering The Canadian Public ® free of charge, neither party will have to endure the complexities 
and delays of an exhaustive negotiation process for what is essentially a nationwide community access 
channel. The standard contract will also be made available on-line for any BDU interested in offering 
The Canadian Public ® to their subscribers as soon as possible.

What's in it for me?

Fame? Glory? Prestige? Probably not.

Money? Maybe.

Depending on the distribution model you choose to adopt, your cable company might gain the 
capability to include its own programming during specially chosen time slots reserved for local 
programming. You can even sell your own advertising time during these time slots, creating a new 
revenue stream for your company.

Here are a few of the conditions you must accept in order to take advantage of this option.

• In order to comply with our CRTC regulatory obligations, you must transmit a copy of your 
local programming to the channel's broadcast servers including complete show information, 
parental guidance rating, and scheduling.

• You may be asked to supply and maintain your own automated broadcast equipment. This 
equipment may consist of a mid-level personal computer and an Internet connection. We will 
supply you with the necessary automated broadcast software.

• The channel's conditions of license limits the type of advertising to national paid advertisement. 
Local and regional paid advertisement are not eligible for broadcast. However, there is a 
loophole. If a local advertiser also sells their products and/or services nationwide on the 
Internet, their advertising would qualify as national paid advertisement.

What's going to be on TV?

A fascinating blend of programming including comedies, dramas, movies, variety shows, sporting 
events, music, animation and game shows just to name a few, all created by both professional and 
amateur filmmakers.

There are however three basic submission rules.
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• No sexually explicit material,
• No promotion of religion,
• No promotion of hate.

The rules are designed to prevent the channel from becoming a platform for pornography, fanatical 
religious preaching, and hate mongering. They do not in any way prevent responsible and balanced 
coverage of these controversial subjects of discussion.

When you combine the channel's enormous programming flexibility with the high level of accessibility 
for both content producers and advertisers alike, what you have is a revolutionary concept for a 
national broadcast network, but without the added cost of local market broadcast antennas.

On-line video Web sites have already become a rich source of original Canadian content. It's time to 
capitalize on this rich source of talent, and bring back original Canadian content on the Canadian 
airwaves.
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4 – Advertising

The Canadian Public ® will revolutionize the sale of television advertising time by exploring new ways 
to purchase airtime which will not only be broadcast on traditional television, but also simultaneously 
on the Internet.

As the channel approaches its launch date, more information will be made available on how you can 
purchase advertising time on national television and on the Internet for as little as the cost of a single 
classified ad in your local newspaper. In the meantime, here's what's already planned for this new 
advertising business model.

Who will I have to call to purchase advertising time?

Most likely no one. All of the channel’s advertising space will be sold via an on-line private auction 
site. You’ll be bidding against other advertisers for the choice advertising spots.

How much?

The opening bid for a 30 second spot will be $10. Payment can be made by major credit card which 
will be charged 24 hours before the ad is scheduled to air on the channel. Major corporations, 
advertising firms, and regular clients will be given the opportunity to open a business account as well 
as purchase blocks of advertising time.

Can I choose the show and the specific time slot for my ad?

Not only will you have those choices, you will also be presented with a brief synopsis of the show’s 
episode to help you determine if you truly want to support that particular show with your advertising 
dollar.

Can I advertise just about anything on the air?

Not quite. There will be a few rules.

• All advertising material must be received and cleared by the channel before you can start 
bidding for advertising spots on the private on-line auction site.

• The advertising must comply with all existing Canadian regulations and broadcast standards.

• All submissions for products regulated by Health Canada must include the transcript of the 
advertisement as required by law.

• Our CRTC license restricts us to national paid advertisement, meaning the ad must be targeted 
to a national audience for a product or service available and sold across the country. Our license 
does not allow us to carry local or regional paid advertisement. For example, we can accept 
advertising from automobile manufacturers, but we can’t accept advertising from the individual 
dealerships.
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I have a retail shop, but I also sell my products and services across the country via the Internet. 
Does that qualify as national paid advertisement?

The CRTC has never encountered such a scenario, so there’s no precedent. If we do air this type of 
advertisement, the CRTC won’t intervene unless an official complaint is made against the channel. So 
until the CRTC orders us to stop carrying such advertisement, we’ll accept them.

My ad is for a sexually related product.

Such advertisement will be evaluated on a case by case basis. Not only must the ad not be sexually 
explicit on its own, the ad can’t be included in any television show broadcast at a time when very 
young children may be watching.

A note to manufacturers of birth control devices: we will accept your advertisements during shows 
dealing with teenage health and life issues.

What’s an “ad bug?”

The ad bug is a new concept in on-screen advertising which we plan to test out for permanent inclusion 
in our advertising options.

Just about every television channel in the world includes an on-screen element during the broadcast of 
a show: the channel’s station ID logo. We plan to swap this static image with a revenue generating paid 
advertisement in the form of a corporate logo, a product symbol, or anything else that may be suitable.

This new form of advertising has many benefits over traditional 30 second advertising:

• Ad bugs are inexpensive to produce.

• Ad bugs are always in the viewer’s field of vision.

• Ad bugs will be included in shows distributed over the Internet, reaching an international 
audience.

• Ad bugs can’t be bypassed, muted or skipped over.

We’ll include more information on how ad bug space can be purchased and will be incorporated in 
television shows once we’ve worked out the details on how to properly exploit this new advertising 
medium. In the meantime, you will find a demonstration of the ad bug concept presented by Mark 
Pesce in the Advertising page of our Web site.

SPECIAL PRE-LAUNCH OFFER

If your firm makes an advanced payment before the launch of the new channel, you’ll receive a 10% 
bonus applicable to all advertising time purchased on the channel. This will give you an advantage over 
advertising firms who wait until after the channel’s launch date to bid for advertising time.
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5 – Show Ideas

The following list of show concepts can be used by anyone to create their own television show suitable 
for broadcast consideration, nearly all of them licensed under a Creative Commons Attribution-Share 
Alike 2.5 Canada license, which means you'll have to share the show with the entire world.

If you're having trouble finding the right inspiration for a television show concept, this is a great place 
to start.

Bleeding Ears

A Canadian music show featuring unsigned and garage bands from across the country. Each hour long 
show will feature a single group playing their original material. No other music should ever be heard 
during the show, ensuring the group has total exclusivity for the entire duration of the show’s broadcast.

Dining Room Table Reviews

Product reviews from my dining room table. It’s my own personal project, and it demonstrates that you 
really don’t need a lot of fancy (i.e. “expensive”) equipment to produce professional looking results. 
The reviews can be found on our YouTube channel, and the entire equipment list consists of an HD 
capable camcorder, a tripod, some cheap clip-on light fixtures, and a $40 Shure karaoke microphone 
for the narration. The background music is by Kevin MacLeod from incompetech.com, and the track 
titles are “Radio Martini” and “Acid Trumpet”.

Ephemeral

Do you remember those movies from the fifties and sixties that were shown in school or at community 
events to inform (or misinform) the general public? Civil defense films, health and hygiene films, 
science films, propaganda films, war department films…

On “Ephemeral”, a different film will be viewed each week, and a guest panel of experts, community 
organizers and concerned citizens will discuss the relevance of the information presented in the film. Is 
the information accurate? Or is the film a twisted and potentially dangerous piece of propaganda that 
could do more harm than good?

Most of the films will be provided by The Perlinger Archives available at The Internet Archives.

Five Days

On Monday morning, a production team is given details on the half hour television show they must 
write, produce, edit and deliver before the scheduled Friday night broadcast. If the production team 
misses the deadline, we put on The Fish Tank (our off-air filler) for the whole half hour.
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Who will reign supreme? Who will crack under the pressure? Who will sleep with the fishes? Stay 
tuned!

Get ‘er Done!

Reality shows. Often perceived as the scourge of prime time television.

The primary goal of the vast majority of these shows is to humiliate and demolish the self esteem of the 
participants. It is the complete opposite of the mandate of traditional game shows where the 
participants are strongly encouraged to do their best. And while it’s okay to have a few of these shows 
on the air (they’re still great for a few laughs and some shock value), there’s something seriously wrong 
with the television landscape when it seems as if half of the shows are humiliating inducing reality 
shows.

That’s where “Get ‘er Done!” comes in. Instead of finding the worst in a person, the show will try to 
bring out the best out of them. An example of an episode would be a team of part-time handy-people 
with limited skills being taught advanced carpentry techniques while working on a needy family’s 
home or even a town’s community centre. Both the participants and the viewing audience will learn 
simple skills that can make all the difference in any home improvement project.

An important note. This channel will not accept any television show littered with a ton of product 
placements, transforming the entire show into one long infomercial. This is too often the case with 
most fishing, wilderness and car shows. However, nothing prevents the show from being underwritten 
by a major corporation who gets mentioned prominently in the opening and closing credits, or during a 
key moment in the show. This is what I would have preferred in this season’s Discovery Channel 
Canada show “Canada’s Worst Handyman” where the teams went shopping at Canadian Tire, but the 
name of the store was never actually pronounced on the air. If the producers had taken the time to 
properly disclose the sponsorship of the show during the narrative, it wouldn’t have appeared as an 
incredibly huge product placement scheme.

What we want is full disclosure of the show’s sponsors. Don’t hide them in the background.

Leaks

Drip.

Drip.

Drip. Drip.

Do you hear that?

That’s the sound of a leak. A government leak.

That’s the sound of information being released to the general public, information a government body 
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somewhere around the world would have preferred was kept secret.

But the information was leaked. It’s out there for everyone to see. And the information it reveals can 
become a huge embarrassment for the government in power.

This show idea was inspired by the Web site Wikileaks, a site which specializes in publishing 
government leaks on-line for all to see. In fact, it would be nice if we could form a partnership with 
Wikileaks, and possibly help them in obtaining sufficient resources to keep their Web site going. 
They’re currently experiencing serious bandwidth issues.

Letters from Home Base

We still have to approach the Canadian Armed Forces about this show idea. A lot of people like to yell 
out “Support our Troops”, but don’t act upon it. We want actions to speak louder than words.

This show will be produced with the cooperation of the Canadian Armed Forces. The goal is to allow 
members of the Armed Forces stationed overseas to create video messages to their loved ones, which 
will be gathered together and presented in a television show.

The content of the show along with the advertising will be strictly regulated. We will not include any 
video that may put the lives of military personnel and their loved ones in danger, and the advertising 
must be in tune with the theme of the show. Any ad that is questionable or in bad taste will be rejected 
outright.

All of the advertising revenue generated by the broadcast of the show will be donated to the Military 
Families Fund of the Canadian Forces Personnel Support Agency.

The Pub Crawl

A variety show individually produced by various production crews across the country. Each crew will 
be required to record their show in front of a live audience inside an actual local drinking 
establishment. The guests will be a mixture of local, regional and national celebrities, musical groups, 
artists and newsmakers from all walks of life.

This will most likely become the channel’s signature show. By handing over the production 
responsibilities to multiple teams across the country, this show might actually become a regular and 
highly lucrative weeknight feature. The more consistent production teams will be awarded a specific 
weeknight for their show’s broadcast.

Saturday Night Bloodbath

Scheduled for Saturday nights, this late night segment will feature horror movies galore. They can be 
old seventies Canadian horror flicks, or they can be your own creations à la Lloyd Kaufman.
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So bring a date! And a chainsaw!

The Starlost

Yes, this will be a remake of the CTV series from the Seventies. But unlike our other show ideas, this  
one is not in the public domain or under the protection of a Creative Commons license. So don’t start 
thinking you can run off and produce an episode of the series just like that. This show will require a 
negotiation phase with the series creator, Harlan Ellison, and whichever company hold the rights to the 
existing series.

When faced with the upcoming cataclysmic end of their world, the inhabitants of planet Earth build a 
giant space Ark, capable of preserving a sample of Earth’s population during their long journey towards 
a new home in another solar system. The Ark is subdivided into many pressure domes, each inhabited 
by a subset of Earth’s former population split along racial, geographical, political and religious lines.

Ark vessel art by Scamp

A hundred years into the trip, the Ark itself suffers from a major “incident”. The great ship is crippled, 
its technical crew either dead or incapacitated, and the domes are sealed tight, effectively isolating the 
entire population for many years.

Four hundred years and many generations later, the inhabitants of the Ark have forgotten about the 
world they live in, and are unaware of the final death blow that awaits them.

The Ark’s only hope of survival is a trio of young people from the community of Cypress Corners, a 
strict and highly religious farming community that has shun most forms of modern technology for 
generations. Can this unlikely group learn the truth about the world they live in and possibly save it 
before it’s too late?
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The goal of this show is to allow Canadian expatriates from around the world to participate in the 
filming of a regular Canadian television series. Despite the CTV’s catastrophic rendition of the series 
back in the seventies, the basic premise of the storyline is still very solid even to this day. And the 
setting of the series, a ship composed of multiple domes each one representing a different culture from 
the planet Earth, makes it possible to shoot each episode in a different part of the world, faithfully 
recreating the world of the Ark for the television series.

We can bring back The Starlost to Canadian television and do it right. Vancouver, B.C. has already 
been the home of many major science fiction franchises for many years now, clearly demonstrating that 
Canadians can now produce high quality science fiction television shows, filled with high quality 
special effects, yet still fulfilling the need for an extremely strong and highly engaging storyline.

If this ambitious Canadian project sees the light of day, we’ll rescue The Starlost from its Canadian 
made catastrophe, repair the mistakes of the past, and possibly create some great Canadian science 
fiction television the world might eagerly want to watch.

Suburbia

A soap opera played out in various suburbs across the country. The production of each storyline will be 
under the responsibility of individual production teams, each one in charge of providing a series of 
fifteen minute segments which will be joined together to create a complete season’s worth of one hour 
episodes.

Production teams who live close enough to each other can create cross-over storylines if they wish. In 
some cases, the separate production teams could actually be various members of the same large family, 
which could create some very creative family dramas during holiday gatherings, performed by actual 
family members.

Swept Under The Rug

A news magazine about people who were once major newsmakers, but whose stories were later “swept 
under the rug” by the major news outlets when they were no longer newsworthy. This show will find 
out what happened to these people long after the cameras were turned off.

Test Pilot

This show idea was inspired by what happened with the pilot episode of the TV show “Global 
Frequency”. According to the comic book’s creator Warren Ellis, the executives at the WB Network 
were so annoyed over the unauthorized release of the pilot on the Internet that they killed the entire 
series. [Ref.] Many now see this decision as a mistake. After watching the pilot, the response on the 
Internet was overwhelmingly positive.

For the benefit of those who don’t know what a pilot is, before a new show receives the green light for 
a full season, the producers will create a pilot episode — a  “demonstrator” of the proposed series — 
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which sets up the major characters and demonstrates visually what the show is all about.

Normally these pilots never make it to air and are often forgotten long after the proposed show has 
been rejected. But if you have a Canadian pilot on your hands, and you possess all the broadcast rights, 
instead of having a handful of “suits” be the only ones to watch the show, how about letting us all 
watch it together and decide for ourselves if it’s worthy or not of a full season’s run? Will the show take 
off? Or will it crash and burn to the ground?

Unlike the channel’s other show ideas licensed under the Creative Commons Attribution-Share Alike 
2.5 Canada license, this particular show is not a true series on its own. Instead, it’s more of a 
placeholder for other television shows. As a consequence, the requirement that the show must be 
distributed on the Internet will not apply since it’s not directly associated with any of the channel’s 
original show ideas. The choice of distributing your show on the Internet will be entirely up to you.

Track The Scam!

This corporation has officially received its very first fake invoice. This fake invoice, whose parent 
company is identified as “The Marks Kft.”, is related to a recent Canadian trade-mark application. The 
scammer gathered the needed mailing address information from the Canadian Trade-marks Journal 
where my proposed trade-mark was advertised.

Billing scams are an ongoing problem, and way too many businesses get suckered in simply because 
their billing system has an all too common weak link: an individual who simply has no clue how to tell 
apart a real invoice from a fake one.
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This is where I got the idea for a new TV show which attempts to track down the origin of these scams. 
For example, I did a bit of research on the mailing address, and this is what I’ve found in just a few 
minutes.

The town of Szombathely, Hungary. Looks like a nice place. In fact, here’s one of the images linked in 
Google Earth.
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Chances are there’s a postal box outlet in the area where the scammer receives their “payments.” Also, 
the return address is most likely the only valid piece of information available on the invoice, with all 
the bank information most likely being fake.

The scammer will most likely never be prosecuted no matter how much money the individual has 
earned from this particular scam. The problem is that the fraud is being committed in Canada, and not 
in Hungary. And even though Hungary is a member of the European Union, the objective of the 
European Anti-Fraud Office as presented on their main page is very clear:

“The mission of the European Anti-Fraud Office (OLAF) is to protect the financial  
interests of the European Union, to fight fraud, corruption and any other irregular  
activity, including misconduct within the European Institutions. In pursuing this mission 
in an accountable, transparent and cost-effective manner, OLAF aims to provide a quality  
service to the citizens of Europe.”

In other words, the Office will intervene only if citizens of European Union member nations are 
victims of any particular fraud. Everyone outside the European Union is pretty much on their own.

The only practical information that can be given to businesses at this time is to question the origin of all 
of your invoices. If you’re unable to confirm if a request for payment is legitimate or not, simply don’t 
pay it. It’s actually much easier to deal with a delinquent legitimate payment than live with the reality 
that you’ve willingly given your hard-earned money to a thief.

The Trade Show Show

Not all of us gets the opportunity to attend all of the trade shows we’d like to attend. So as a test, I 
produced two prototype shows of the Montreal Salon Son & Image to see if such a show concept would 
work without the entire production degenerating into a long winded infomercial.

As long as the individual production crews don’t concentrate on shooting a single product line from a 
single manufacturer, this type of show will not violate the channel’s restrictions against product 
placements.

Watching Grass Grow

This is a half-hour one-on-one interview format show, where the host and the guest (preferably an 
outstanding member of the community) are sitting in lawn chairs in someone’s back yard watching the 
grass grow while the host interviews the guest about their accomplishments. If grass isn’t readily 
available, or the filming location doesn’t have a ground surface suitable for growing grass, the 
production team can use a potted plant as a substitute, preferably one seeded with actual grass seeds.

When cutting to a commercial, the camera can pan to individuals performing similar activities such as 
watching water boil or watching paint dry (that idea was from my sister Jacinthe).
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Yet Another Travel Show

Many Canadians travel to other countries on a regular basis. Many Canadians also record much of their 
trip on camcorders. So with the ever increasing availability of broadcast quality consumer equipment, 
is there any reason these same travellers couldn’t create their own episode of a travel show with all the 
footage they’ve shot?

Despite the title's insinuation of being “yet another travel show”, this travel show will be different from 
all the other travel shows in that the participants will be free to criticize (within reason of course) any 
element of their trip that hasn’t worked out as expected. If something is total crap or incredibly 
overrated, let us know about it! This way, the show will not become another pseudo-infomercial like 
many of the existing travel, car and fishing shows currently on the air.

And don’t be afraid to wander off the beaten track from time to time!
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